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BACKGROUND

Demand for content has fundamentally changed

DIGITAL

DIVERSE

GLOBAL

@ Audiences are primarily consuming via OTT streaming
platforms, with viewing up 100% YoY from COVID

®1n 2019, films with more than 40% minority casts had
the highest median global box office sales.

@ Demand for content is rising internationally

®1n 03 2020, non-U.S. shows accounted for nearly
30% of demand in the U.S.
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BACKGROUND

But content supply has not evolved

TV/Film Production is still No science and all gut:
an old boys club throwing spaghetti at the wall

In the absence of a science for content “Nobody knows anything...not one person in the
creation, the same studio executives have entire motion picture field knows for a certainty
greenlit the same kinds of projects from what's going to work. Every time out it's a guess.”
people in their network — William Goldman

AWARD WINNING SCREENWRITER



BACKGROUND

Which has resulted in significant costs

Economic costs

80% of films fail to make a net profit

Social costs
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SOLUTION

Data democratizes market for content

.\ We can use data & technology to discover
9 and derisk new voices and stories and
democratize access to opportunities.




SOLUTION

Application 1: Discover Talent and Ideas

Jumpcut uses data to identify
underrepresented creators

@ Ve scrape data on YouTube, Blacklist, and
other platforms to identify high potential
creators to partner with.

@ \We apply machine learning on video and user
comments to assess storytelling, production
value, user engagement

CASE STUDY

@ e scraped short films on YouTube and ran them through
our algorithm to identify high potential talent

Sci-Fi Short Film “The Give and
D o Take" | DUST
"E DUST @ 226K views * 1 year ago

ﬂ > When eleven year old Amy finds an old eighties

video game magazine she dials the phone number

' U S T 8:54 cc

® This led us to Anna Hopkins, an actress with a
budding writing career. We’re currently working
with her to develop a TV series pitch




SOLUTION

Application 2: A[B Testing

Like Focus Groups, but with Differences

1. Dramatically Larger Audience
Diverse group of ~100,000+ users

2. Non-Hypothetical

We observe users in a realistic environment

3. Can Be Conducted At Any Stage

Development — Post-Production




SOLUTION

We Measure Non-Hypothetical Interest Signals

Interest in watching

o .‘WAIPE.'-%»

the trailer
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| Rent Now |
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Is the pursuit of ultimate knowledge worth losing the one you love
the most?

GENRE

Science Fiction, Scientific Research, Love Story, Quest for
Enlightenment

SYNOPSIS

AWAKE is a sci-fi love story that follows two sleep scientists on a
quest to uncover the deepest secrets of the human race. After
staying awake longer than anyone in recorded history, THEO
ABBOTT utters the words, “l saw... everything.” He tells the world
press that he has discovered a wall between “waking life” and our
“dream world”. Through sleep deprivation, he has found a way to
hack through this firewall and consciously explore what Carl Jung
called “the collective unconscious.” In short, he has found a
shortcut to enlightenment.

The Periodic Table, Theory of Relativity, structure of the atom and
the Scientific Method itself - all discovered in lucid dreams. Theo's
mission is to break into this state of “super consciousness” to

Interest in watching immediately
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SOLUTION

Sample Insights

OVERALL PERFORMANCE

2nd best of 10 ideas tested
Core group: Millennial men and women

o
@ GENDER

MEN
WOMEN
o
P-S AGE
GEN-Z (13-23)
MILLENNIAL (24-37)
GEN-X (38-50)
o
P GENRE INTEREST
CORE SCI-FI
GENERAL AUDIENCE
@
P-S LOCATION
TIER 1 CITIES
TIER 2 CITIES
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Sample Insights

® Highest performing posters and trailer cuts
@ Breakdowns by different audience segments
.Any significant qualitative feedback from the audience.

Video Completion Rates We advise focusing on Gen-X and Millennials over Gen-Z Negative Sentiment from Audience
95% video complet Poster Click-throughs by Age )
. - - . We’re seeing an unprecedented level of negative comments.
WsA 03B 1A 1558 A 28

30sA 3088 Poster 1 T
postr2 SUSHANT SINGH BOYCOTT ANTI-HINDU BOYCOTT
iTse3 GEN-X Poster L]
Video Click Through Rates 1000% Mo 0% 880% as% (38-50) LI — ]
» R 806% 774% Posters I “We can't see any movie till the Justice of S.5.R”
Click throughs from the video Qverall, Millennial and Y
to leam more Gen-X audiences reacted oot I
eA 08B i5sA 1B 20A 2008 JsA 3B more favorably to the MILLENNIAL  rouers —
Laxmmi Bomb posters —_——

“His movies are always anti Hindu”

“Ask the director, producer, and ¢

Video Watch Now Click Rates o
On-platform conversions porterz
E il g —

WA B tmA 1mB A e WA wmen I — ——_ o We're seeing a higher level of interest in Bobby Bajpai.

e Overall, we're seeing a similar level of pre-release interest in Laxmmi Bomb as Paatal Lok.



A Better Approach to Tracking
Our metrics are more effective in predicting
viewership than IP or Talent at an early stage

We’ve demonstrated the effectiveness of our forward-looking
concept testing by running actual upcoming TV shows and
movies through the same proprietary methodology we use for
evaluating development-stage concepts.

% of variation in 30-day viewership explained by
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INSIGHT

Implications for Media and Other Industries

Data-driven insights across the value chain

Sourcing Stage Development Stage Marketing Stage
JumpCut uses data to discover JumpCut applies proprietary JumpCut identifies ideal
new talent and ideas testing process to determine how messaging and audience

to develop a creative idea segmentation through

proprietary large scale testing
process






