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OUR STARTING POINT

Peak Sales







DRINK

HEALTHIER

Tweet

S tophen cuy. 2

What'’s my favorite drink?
H20Ofcourse. Excited to start working
with @BritalUSA to get more people to
| ’0. Drink Up.
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LAST YEAR AMERICANS DRANK MORE

WATER THAN EVER
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EVERY SECOND

2,000 PLASTIC BOTTLES
ARE BEING USED




70% OF PLASTIC BOTTLES ARE
NOT RECYCLED
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BY 2050, THERE WILL BE

RE PLASTIC THAN FISH




60% |

OF BOTTLED |
WATER |
CONSUMPTION
HAPPENS AT |
HOME b







OUR PURPOSE

MAKE WATER BETTER FOR

PEOPLE & THE PLANET



OUR ENEMY

WASTEFUL HABIT OF
BOTTLED WATER



YEAR 1

MARKETING ACTIVATION
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SIGN UP AT
WATER FILTRATION SYSTEM HHITA-'C“M

FOR COUPONS
!’ & FFERS!

Cleanar,
Great-Tasting Water
For Ower 25 Years™
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WATER FILTRATION SYSTEM | SYSTEME DE FILTRATION D'EAU

THEFIFILTER _
LE FILTRE No 1%




PLAST IG BOTTLES

WITH ONE

BRITA

LONGLAST

8

#BRITA

LONGLAST"

THE FILTERED LIFE
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In one year you can save 1,800 disposable

bottles from landfills and oceans with just

2 Brita Longlast filters.
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YEAR 2

INTERSECTING BUSINESS
STRATEGY WITH PURPOSE



Break thé |
. bottled”
‘water habit

Our Purpose:

": f Q Making water better
A ‘ A for people and the planet. . "g

Make Bﬁta
the easy
\ Solution

Grow "thé )
filtering \
habit

W A

Our Enemy is the wasteful habit of bottled water.
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OUR NEW STRATEGY
CATALYZED PEOPLE AND
THE BUSINESS






) Inspire-€veryone who tbuches your brand

. Execug_lvef Sponsorship .

A P Irpose Task Force 0> &
H Purposeys / Onboardi "g’“ S «-‘.....
h Team Engagement




BUSINESS
4 Integrated busin

1 Purpose-driven, human enredmarketmg
] Business operatl.o sl SVipplyec ain
] Sustainabil




Every environmental action we take, from reusable
bags to electric cars says we care about our planet.
It’s time to do the same with the way we drink our water.



DRINK LIKE YOU CARE
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GREAT
TAS'IEN
WATER

BRITA

DRINK
LIKE
YOU
CARE

LEARN MORE

GREATTASTE, BRITA g |
LESS WASTE.. - M

HER CAMPUS" PaEsinTs

111e THE uLTiMATE B[ .Eﬁ

*~COLLEGE PACKING LISTII

BRITA G52 tomeas 34 waimart
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RESULTS

Shipments
FY17 -1% +—Seven-EIGHT consecutive
quarters of All-Outlet sales
FY18 -4% growth
FY19 +4%

FY20 +6%

pre-covid
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Cleaning my room be like

53,051 Retweets 202,373 Lik . Qﬂ L\ o [ ' Q Q )
Iil ‘c:\uuull
‘ @alanhernandez__

nah this ain't the wave, 2019 we saving the
planet, cop a Brita filter g

e S6Luis @TheeReall uisj
Cleaning my room be like

5:46 AM - 4 Jan 2019 from

@hittherachel

Replying to @TheeRealLuisj

GET A FHS@%ING BRITA

6:36 PM - 3 Jan 2019

70 Retweets 2,152 Likes @ 0 Q . e @ - ‘ e

Q s 1 70 J 22K

* Sammy booboo
. Follow v
@Sammylorette

Get a brita, a reusable water bottle and start
doing your part. This shit makes me cringe

o YLuis @TheeRealLuis]
Cleaning my room be like

4:32 AM - 4 Jan 2019

10 Retweets 112 Likes ﬁ ‘a’ r Ll we ‘ ;, 3‘
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BILLION

Bottles replaced



With great

y 3

.. comes greatl
responsibility
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CO._DESIGN TECH WORK LIFE CREATIVITY IMPACT PODCASTS VIDEO NEWS RECOMMENI|

12-17-19

For the love of God, don’t buy that
ugly Christmas sweater

Don't fall for Brita's new “eco-friendly” ugly Christmas sweater. In fact, skip the ugly sweater
concept altogether.
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[Photo: Brita]
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THIS $24B
BEHAVIOR
IS STILL
GROWING




MAKE WATER BETTER
FOR PEOPLE AND THE PLANET




HOW WE’RE ADAPTING

PEOPLE TURNING TO
BRANDS THEY TRUST

Percent who agree

60.

“In this time of crisis, | am turning more and
more to the brands that | can absolutely

E&HOUT EIA(EEY ou sure that | can trust.”

BRITA GREAT TASTING WATER ||

WITHOUT TRASHING w | oo g

THE EARTH 5 .

DR'NK l' Ki You CARE BRITA f' How to set up a Brita Brita 10 Cup Water How to set up a Brita 5
SHOP NOW (= Pitcher Pitcher Filtration System, Dispenser

set up and demo

Brita USA The Shack Brita USA
YouTube - Dec 2,2019 YouTube - Jan 25,2016 YouTube - Dec 2,2019



KNOW YOUR WHY. PURPOSE-DRIVEN
BRANDS ARE A LABOR OF LOVE.

GET AGGRESSIVE. ENSURE INTERSECTION

WITH BUSINESS PRIORITIES. STICK WITH IT.

IDENTIFY, INSPIRE, AND MOBILIZE
EVERYONE AROUND YOU.
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THANK YOU!

YATING.WONG@CLOROX.COM
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