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Tourism is the second largest industry
in Tennessee

Generates over $22 billion a year in
economic impact for the state

Creates jobs and funds services like
healthcare, education and public safety







CHALLENGE

Family travel is a valuable segment and makf’

up 35% of all domestic travel. In 2018, only 18
of Tennessee visitors were families. To increai
visitation from this valuable segment, we had‘f} “
to inspire families to choose Tennessee for "

their family vacation destination.




O0BJECTIVES

Communication Objective: Generate interest measured by
intent to travel among our target audience

Marketing Objective: Develop a campaign that would break
through so that parents would see Tennessee as a family
vacation destination

Commercial Objective: Drive travel to Tennessee



2 N ’ m 1"/ . s':s‘s.s‘
47 TRICKS ON TRAVELEF EO%S
Y = -.P.EE.ODING UNTRUSTWORTHY TRAVEL SITE REVIEWS ITieln gos I

W @FoxNews >3 MEXICAN




9%

Stress about the time and effort involved

In planning the perfect family trip



TRUTH '

As a parent, you want

nothing more than to

your kids laugh, becau

it’s proof they are happy.
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LAUGHS BY LOCATION:

Your guide to the giggliest places inthe park.

:
&

TONS OF ¥ \ \ F | LYW | AGES 11 UP | | AGE 8-10

laughter

AGE 5-7

AGE 2-4

THE WATER SLIDES THAT. WAS.
WENT REALLY FAST. AWESOMEI



» CrowdRiff vadsstiies ~ ompes e The Dhastiagten Post

3 YouTube arcl ( +: : i - —

M .“, Role Regource Tpe mw ;'n‘rl .
I'ennessee tourism d(‘pﬂl’lm(‘n[

Here’s How a Destination Marketing Sl Lids to rate the state’s attraction
Campaign Drove $11.5 Million in Hotel e |
Revenue

“ viagpie Bremmanc

: \\
- L P
.\'

s Naslville heve sase et
Safan Pare in Alams, Tean. When

Mot travelers consul! anline reviews Het ’ tices, boep (be car waslova pen,

cnling is oten the oa¢ that matters moast

Accorcingto a by TrustYeu and NI

to booking a ‘amdy vacation, however, v
AR TCLEAY

recently it was nearly impossible to get ™ . EC)DA DOLLY’S DOMAIN

Hera's How a Dastination Marketing
Campaign Drove Milliens in Hotel
Ravenue

\ - THIS WEARABLE TECH TRACKED KIDS’ LAUGHTER TO FIND
THE MOST ENTERTAINING PLACES IN TENNESSEE
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JAMM  $42.2MM sl4c:Sl

Hotel & Flight Searches Hotel Revenue Return on Ad Spend

4.6M above benchmark $42 above benchmark

*Benchmarks based on historical data and performance. Results are based on ADARA’s enviched data model.
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A WEARABLE THAT SCIENTIFICALLY PROVED
KIDS HAVE FUN ON VACATION INTENNESSEE

THE IDEA

THE FIRST COMMERCIAL EDITED IN REAL TIME

TO MATCH YOUR BEHAVIORS, LIKES AND INTERESTS.
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Know Your Audience
Use Existing Technology in New Ways

Data is a Powerful Persuader



THANK YQU!



