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we all stepped up. let’s not step back. 



thank you
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hello! 

stanton joel



incredible
people making what

matters
independent, creative marketing agency 
based in chicago.

with proven expertise in brand and shopper 
marketing, we offer the talent and scale of 
a holding company with the urgency and 
ownership of a private agency.

we are difference makers.



Insight

how did we get here?



february

2019: 

82% 
of respondents agree that 
they are more likely to 
purchase a brand that goes 
out of its way to help others

77% 
agree they are more 
likely to purchase a 
brand with values that 
align with their own

64% 
agree they like when a 
brand takes a stand on 
social issues

source: blue chip proprietary research. 1000 consumers. February 2019.



2020: 

62% 
of consumers said they 
did not think their country 
would make it through 
the crisis without brands 
playing a ”critical role” in 
the fight against the 
coronavirus.

55% 
said that brands and 
companies are responding 
both more quickly and 
more efficiently than the 
government.

71% 
of consumers agree 
that it’s either very or 
somewhat important 
for business leaders 
to address racial 
inequality in the U.S.

source: edleman trust barometer, adweek

heightened expectations

64% 
believe it’s important 
for business leaders 
to help in the wake 
of protests and 
demonstrations in 
U.S. cities



+24% 
during May to a 

record-setting $6.6b 

online grocery sales:

33% 
the total number of customers 

who ordered groceries for 
online delivery or pickup 

reached 43.0M

online grocery HHP:

source: brick meets click



76% 
of marketing 
executives said 
they expected the 
coronavirus to 
significantly affect 
2020 spending.
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brands:



Insight

don’t rush back to 2019



speak from the head. act from the heart.
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let’s not step back
• Consumer 
• Marketplace
• Relationships



foxhole 
friendships
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Q &A - lets keep chatting!

stanton joel
skawer@bluechipww.com jwalker@bluechipww.com


