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Our overarching vision

« Be the favorite restaurant brand in the US »



THIS does not exist
« Be the favorite restaurant brand in the US »

If we don’t make THIS a reality

~ «Be Our Customers
favorite restaurant brand in the US »

For the Changing Consumer Base

« Multi Cultural Gen Zs will represent
almost 60% of our total consumers »



v Consumer Defined based on Their Identity
v Beliefs as the 3-egged Stool (Corporate; Supplier; Owner Operators)
v Extemal Actions of the Brand defined by What We Stand For
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Actions that Demonstrate Support

Our Customers Our Communities Our Brand
We’re Open / We're We are in this together Commitment to the
Here / We Support You and helping out Customers

“Proud To Serve”



Tell People We’re Open

Simple, Respectful, InNformational, Reassuring

we can still be here to take your order.
home McDonald’s.

Implemented nearly 50 process changes in restaurants and

increased training for restaurant crew.




OVER 12+ Million
free

Thank You Mealsi#
To 1st Responders§




McDonald's Actions Supporting Communities Hit Hardest

Aggregated deaths from COVID-19 in these 40 states and the District of Columbia have reached

The latest overall COVID-19 mortality rate for Black new highs for all groups:
Am.e"cans IS 2'4. tlmes as.hlgh as the rate for . * 1in 1,850 Black Americans has died (or 54.6 deaths per 100,000)
Whltes and 202 tlmes as hlgh as the rate for ASIans * 1in 4,000 Latino Americans has died (or 24.9 deaths per 100,000)

]
and LatII'IOS. * 1in 4,200 Asian Americans has died (or 24.3 deaths per 100,000)

* 1in 4,400 White Americans has died (or 22.7 deaths per 100,000)

= Ehe New Pork Times 2
(P;::;gsi:l)oyd (B\/2 Latest Updates What Defunding Really’
What We Know About the lispanics’ lifestyles make them more vul
. []
Death of George Floyd in hey live in multigenerational household:
. ) re family oriented and like to be out and
Minneapolis
Mr. Floyd died after being handcuffed and 1 ° ,
. ) . ore Latinos live in multigenerational . Just like for Latinos, Italians’ greatest
pinned to the ground by an officer’s knee in an ouseholds (chances of them getting their i family—contributed to the spread of 1

|derly sick are higher)

episode that was recorded on video by a
bystander, inciting condemnation and protests.

Italy's coronavirus crisis wa
. | accelerated because younc
Pew: More Latinos, Asians in H spend more time with elder
Multigenerational Households

~© &

Family Is Italy’s Great Strength.




McDonald’s Turns Education Workshops Virtual

@ Phoenix TV .r k c yahoo.’

The Korean Channel TV
, . Must know for college
McDomld 's Edwation MCDOM’d S Edwat'on » »
Workshops become virtual Workshops held online this ?::::: ':::(:'i(::petde:c: khan
to help Asian and Pacific year :m nderrr ic: attend collegye
Islander American students —

workshops digitally without
leaving home

WRAY FHFN RTINS DaERENe
ER el B

B W p—
- PR BisEms s
LS

apply for college

BEFARATACTEES A00 AR TARER. SAR TETEEARLRTRS P
ARl BAPA L PRALARER A - ARNEr a
SANEIAT TORAATIRS S AR TA FEANTAASEE T AR AEERL
- - fawe LA -




SAVING UURSELVES

Y :\.-.“'
% "
1, [ ‘ ' ‘."
( __
. ‘l
I | Vi | [ J | '
U N Y I] UR R AD | ﬂ '

PR Impact: m

00k Message ull Trrouan | BRI D oer HIPHOPWIRED

100% pos/neu sentiment










“Amplifying Black Voices”
Giving Up the Stage @ the BET Awards



Amplifying Black Voices

During the 20*" Annual BET Awards

AdAge  SIUREE

NMCDONALD’S IS GIVING MOST OF o
ITSBET AWARDS MEDIABUYTO E;eﬁz:a::yB;:::::ﬁ.gS things for PR pros to know
BLACK ACTIVISTS AND BUSINESS A

OWNERS

Spots featuring Ibram X. Kendi, Imani Ellis, Bubba Wallace,
and others are set to run Sunday

By Jessica Wohl. Published on June 28, 2020.

The latest advertisers to boycott Facebook; Brands that stood out during the BET Awards.
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MONDAY
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KILLER MIKE TO BE FEATURED ON MCDONALD'S "VOICES' DURING 2020 BET AWARDS More brands halted spending on social media platforms over the weekend. The boycort

began with Facebook but is now hitting other social networks to push the sites to li

By § 020 speech and posts that divide and disinform. Starbucks said Sunday it will pause advert:

forms” and promises to have discussions internally and with media

Credit: Courtesy McDonald's
Share:
McDonald’s is devoting most of its media buy for Sunday night’s BET .

Awards to amplify the voices of Black activists, giving 13 people air f v 8 @ B & U
time to tell their stories. It is the first time it has donated its air space end of the year. PepsiCo, The Hershey Compan

and civil rights organizations to stop the spread of hate speech. Coca-Cola and
> also said they’d pause advertising on all social media platforms globally, while
lever is halting advertising on Facebook, Instagram and Twitter in the U.S. through the

d Levi Strauss & Co. have also pledged to

halt advertising on Facebook. Sleeping Giants is keeping a running list of companies pulling

in such a manner. ads from social networks.



Black Information Network

Founding Partner

billboard JARIETY [HE WALL STREET JOURNALL

iHeartMedia Launches Black iHeartMedia to Launch BIN: Black , , o o
Information Network, 24/7 Information Network on Radio iHeartMedia Launches National Radio-News Service for Black Community
LOCCIl & NCItiOhCIl News qu iO Dlgltal Challnels Black Information Network to be distributed across No. 1 radio broadcaster's stations
for Black Community By Todd Spangler v
. 0 f v <
000
M"
The Power ] EMPOWER
of Information. RETRENENT
Empower i
B LAC K helping over
INFORMATION 9.7 millon people
a1055 America pursue
NETWORK the finandial future
Thekilling of sover police brutality and systemic racism Darren Everson spoke with black [hey ‘magme
professiond andwhat changes theyd ke to see. Photoilustration: Adele Morgan :

Radio and podcast giant iHeartmedia has accelerated the launch what

Information Network today (June 30), . . . .
o ) e Y it says it the first —and only — 24-hour service dedicated to news
which it says is the "first and only 24/7 - o

iHeartMedia is launching the Black

coverage from a Black perspective.
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