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B320oka Who We Are
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Candy Brands

Edible Entertainment

Interactive eating rituals and experiences

Wearable  Customizable ([Functional \| [ Collectible )
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Be20oka Impulse Powerhouse

Candy Brands
3 of Top 10 Selling Non-Chocolate Candies at Check-Out

Company Product
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?200ka Check-Out Business

Candy Brands
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Be20oka Evaluating Check-Out Fit for E-=Commerce

Candy Brands

Planned




Be20oka E-Commerce Advantages Over Brick and

Candy Brands
Mortar
[ Brick and Mortar ] [ E-Commerce ]
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In EECommerce: Always Be Closing




B20oka Awareness = Search

Candy Brands

Target Precisely Based
on Consumer Need
and Behavior



B320oka Brand

Candy Brands

The right search strategy and content comes from understanding your brand

Transcend

. Unique/Wearable
Generations High Awareness que/W

98%

Aided Brand Awareness

Sources: BCB Consumer Research



Baz0oka

Candy Brands

Deeper Brand Insights

To win with parents in this new environment, we had to go deeper

Loved by Consumers

Parents:
Lo * Loved it as kids
¢ H :  Closely associated with

fun of childhood

Social Variety Win/Win
. Kids: Time together
90% Something o
for everyone
Parents see eating Ring Parents: Hangout
Pop as social occasion Hero



Be20oka Content: Big Idea and Strategies

Candy Brands

Bid Idea: Make Any Moment
Together Feel Like a Party

Invite Families Create Party

to the Party Moments



Be20oka Invite Them to the Party

Candy Brands

+
FOR MORE PARTY IDEAS VISIT +
RiNGPOPPARTY.COM

facebook (@) Yu(® (&) amazoncom Walmart.com




Be20oka Create Party Moments with Influencers

Candy Brands

Fun Moments Visually
Together Striking




Be20oka Additional Party Starter Ideas

Candy Brands

Party Starter Ideas Throughout the Year

TRAWBERRY LEMONADE
+  Wughop




?200ka The Results Are In

Candy Brands
Ring Pop became the #1 grocery item on Amazon.com

Valentine's Day Easter

Amazon Best Sellers Amazon Best Sellers

Our most popular products based on sales. Updated hourly.
Our most popular products based on sales. Updated hourly.

Any Department Best Sellers in Grocery & Gourmet Food

Grocery & Gourmet Food

< Any Department Best Sellers in Grocery & Gourmet Food
Grocery & Gourmet Food

Candy & Chocolate 2 =) Beverages

Breakfast Foods

Snack Foods

Breakfast Foods
Snack Foods
Candy & Chocolate

Fresh Flowers & Live Indoor
Plants

Breads & Bakery
Dairy, Cheese & Eggs
Meat & Seafood
Home Brewing &
Winemaking

Food & Beverage Gifts

3 - Alcoholic Beverages

'g Frozen Ao ol ¥ {
u ] )8 /prime $17.99 sprime vl
” “’s Produce

60 bars

S Meat Substitutes

Everyday: Consistently Top 3 Candy item; Top 50 Grocery Item




B*0oka Key Takeaways

Candy Brands

* Lean into the digital shelf and the long tail

* Invest in your ABCs
— Awareness: targeted search
— Brand: understand what consumers love about your brand
— Content: create content that will drive conversion



