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Who We Are
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Who We Are
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Edible Entertainment

CustomizableWearable Functional

Interactive eating rituals and experiences 

Collectible



Iconic Brands
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Impulse Powerhouse
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3 of Top 10 Selling Non-Chocolate Candies at Check-Out

Source: IRI Total U.S. MULO+C  L52 weeks ending 5.17.20

ProductCompanyRank

1

2

5

7

8

Share Size

King Size

Wild Berry Share Size

3

4

6

9

10



Check-Out Business
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Consumer Occasion

Pack SizePrice Point

Impulse Planned

Evaluating Check-Out Fit for E-Commerce

$.50 - $1.00 $9.99 - $19.99

Small Large



E-Commerce Advantages Over Brick and 
Mortar
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E-CommerceBrick and Mortar

Product Visibility

Convert to Purchase

• Distribution 

guaranteed

• Long tail

• Get on the shelf

• Get through the 

buyer

Consumer Marketing

• Broad, even when 

targeted

• Distribution 

dependent

• Pinpoint 

• Front package panel • Content

• Indirect • Direct
Shopper  

Engagement



In E-Commerce: Always Be Closing

Awareness

Content

Brand



Awareness = Search

Right 
Terms

Marketing
Sponsored 

Results
Organic 

Rank

Target Precisely Based 

on Consumer Need 

and Behavior



Brand

Transcend 

Generations

Sources: BCB Consumer Research

Unique/WearableHigh Awareness

98%
Aided Brand Awareness

The right search strategy and content comes from understanding your brand



Deeper Brand Insights

VarietySocial Win/Win

90%
Parents see eating Ring 
Pop as social occasion

Something 
for everyone

Kids: Time together 
more fun

Parents: Hangout 
Hero

To win with parents in this new environment, we had to go deeper

Loved by Consumers

• Loved it as kids

• Closely associated with 

fun of childhood 

Kids: Parents:

Sources: BCB Consumer Research; Smarty Pants Research



Content: Big Idea and Strategies

Bid Idea: Make Any Moment 

Together Feel Like a Party

Invite Families 

to the Party

Create Party 

Moments



Invite Them to the Party



Create Party Moments with Influencers

Visually 

Striking

Fun Moments 

Together



Additional Party Starter Ideas

Party Starter Ideas Throughout the Year



The Results Are In

Ring Pop became the #1 grocery item on Amazon.com

EasterValentine's Day

Everyday: Consistently Top 3 Candy item; Top 50 Grocery Item



Key Takeaways

• Lean into the digital shelf and the long tail

• Invest in your ABCs

– Awareness: targeted search

– Brand: understand what consumers love about your brand

– Content: create content that will drive conversion


