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How do we want data
and privacy to shape
global consumers’
interactions online?
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Regulation

how

people’s data

governing

Is used by
businesses
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Giving people transparency Improve transparency around

and control into how their data our platforms’ data use to help

is being used by businesses drive regulatory compliance
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" Bucketlist Bombshells helped women
gain new skills during the pandemic
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Experiences
tailored directly
to you
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The free internet ecosystem contributes

$1.1 trillion

annually to the U.S economy




The Future of
Digital Advertising



Privacy-Enhancing Technology
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PRIORITIZING EDUCATION FOR PEOPLE

Why am |
seeing this ad?

Why am | seeing this ad?

You're seeing this ad because you're on a list that

wants to reach on Facebook. When

the list was uploaded, Facebook did not learn any

new identifying information about you.

Your data

. Netflix

Learn more about Netflix

® 8 January 2020
Netflix uploaded a hashed list.
Facebook matched your email address

with information on this list.

15 January 2020

You saw this ad from Netflix.

There may be other reasons why you're seeing
this ad, including that Netflix wants to reach
people aged 18 and older who live in the

United Kingdom. This is information based on

your Facebook profile and where you've
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GIVING AND HONORING PEOPLE’S CHOICES

€ Settings

Your Facebook Information
You can view or download your information and
delete your account at any time.

Access Your Information
View your Facebook information by category.

Off-Facebook
ACthlty Activity Log

View and manage your information and some
settings.

Off-Facebook Activity

o=
View or clear activity from businesses and

organizations you visit off of Facebook.

Download Your Information
Download a copy of your information to keep, or to
transfer to another service.

Account Ownership and Control

Manage your data, modify your legacy contact,
deactivate or delete your account and more.

Ads
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Secure Multi-Party Computation
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Secure Multi-Party Computation
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