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out with
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Fast.
Messy.

Awesome.
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MILLER LITE CREATES A VIRTUAL TIP
JARTO SUPPORT BARTENDERS
DURING THE PANDEMIC

Campaign includes video of an empty drinking hole

Miller High Life's Wi-Fi Enabled
Coupe Glasses Let You Toast with
Friends from Afar

MOLSON
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Missing the musky scent of bars?
Miller Lite's 'Bar Smells' candles sell
out in 24 hours

Miller High Life is offering $10,000 and a
doorstep ceremony if you had to cancel your
wedding due to the coronavirus

e

A 93-year-old woman got a massive Coors
Light delivery after a viral plea for more beer

Chiefs’ Patrick Mahomes received a
Coors-themed birthday cake from
the beer maker

MILLER LITE'S STRANGE NEW BEER
CAN LETS YOU STREAM NFL GAMES
OR FREE




T H E Happening in culture Talk worthy

A< T Rooted in brand purpose Impactful
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Brand Act

Consumer Insights 1st Party Consumer Data
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You have to give
something....

DATAIS A
GAME OF
RECIPROCITY

...10 get
something




CASE STUDY:
Miller High Life
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HIGH LIFE




MILLER HIGH LIFE

is one of America’s
classic beer brands

s

HIGH LIFE




Created in 1903, with the vision that
quality should be accessible to all
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Jhe BEST MILWAUKEE BEER

CONFIDENTIAL AND PRIVILEGED




BROUGHT

TO LIFE

Consistently for
over 100 years
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1971
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WITH AN ENGAGED AND LOYAL FAN BASE
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COVID-19

required us to

change our
thinking and
approach.




Deeply rooted in the

CLUED High Life brand
INTO

CULTURE Data collection
as a key KPI
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TO DRIVE
PROGRAM
AWARENESS
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Miller High Life Is Giving Away a
Backyard Dive Bar & a Year's
Worth of Beer

A challenge to Natty Light's mobile dorm has arrived.
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Posts
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@EP Liked by laummill and 2,566 others

millerhighlife Drink autside year-raund in the perfect place
for enjoying a High Life: your awn backyard dive bar. Enter for
a chance to win a Miller High Life backyard dive bar..

jamesrunkle Don't worry @joc_eagle166 | submitted a
contest entry on your behalf. Mom will LOVE this in the
backyard.

millerhighlife @jamesrunkle That's what family is for!

EL  millerhighlite ®

MILLERHIGHLIFE
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Miller High Life
Backyard Dive Bar

®Qv

B} Liked by ellehitch and 1,056 others
millerhighlife As summer comes to a close, don't miss your
chance to keep the backyard hangs going all fall long with the
Miller High Life backyard dive bar. Enter to win at the ..

EL millerhighlife o




Forbes

Thousands Of Beer Lovers
Clamor For Backyard Dive Bar
In Online Contest

\ Jeanette Hurt Contribut ®
Spirits
I cover the indulgence of all things distilled, fermented and brewed.

Additional media
opportunity drove
even more
awareness and
resulis!
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More than 100,000 people are vying to get a backyard dive bar built

in their backyard.




A DIVE BARTO CALL YOUR OWN.

Days are getting shorter, nights are getting colder, but you
can keep enjoying the High Life outside right from your
backyard. Enter for a chance towina backyard dive bar, —

stocked with all of the dive essentials: a popcorn machine,

dim lighting, and the right High Life décor.
Click below to enter.
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BIGGEST Increased Miller High Life’s
DATA 1P database by 30%

driving

C'C’"thon.m Consumers opted-in
the porifolio! at a 50%+ rate

(They want to hang-out with us tool)




chrillist

Miller High Life Is Giving Away a
Backyard Dive Bar & a Year's
Worth of Beer

Miller Beer is Giving Away a
Dive Bar For Your Backyard

MAXIM

MILLER HIGH LIFE WILL BUILD A CUSTOM
'DIVE BAR' SHED IN YOUR BACKYARD

Complete with woodsy decor and enough Miller High Life to last an entire
year.

MOLSON
¥ COORSI=
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Thousands Of Beer Lovers Clamor
For Backyard Dive Bar In Online
Contest

THE

TACEOUT

Miller High Life wants to install a dive bar in your
backyard [Updated]

HER CAMPUS”

Somebody’s Gonna Win This Backyard
Dive Bar & a Whole Lotta Beer - is it You?

Miller High Life wants to build a dive
bar in your hackyard

Complete with sticky floors, a popeom machine and questionable artwork.

milwaukee journal sentinel

Miller High Life is giving away a
backyard dive bar complete with
free beer through the end of the

year

Miller High Life giving away ‘backyard dive bar’

valued at $10K: Here’s how to enter
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And our

CONFIDENTIAL AND PRIVILEGED




Simple ideas can breakthrough

)X

Interesting and compelling for media

Strong brand fit
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KEYS TO WINNING WITH DATA IN A BRAND ACT

2 3 4 5

Make it Ensure Keep it Continuously
Frictionless Brand Fit Relevant Learn

MOLSON
e




CHEERS!

MOLSON
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