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2020
A Tough Year

• COVID–19

• Economy in free fall/partial recovery underway

• Racial Injustice

• A time for healing and revival



“Love. 
Love the humans you serve. 

Love your brands. 

When there is love
there is courage.” 

Mathilde Delhoume
Global Chief Brand Officer



“It’s in our brand purpose to 
be conveyors of conviviality, 

where the world will be a 
better place if we build 

bridges and unleash
the power of human 

connections.”

ANN MUKHERJEE
Chair and CEO



COMCAST



Be a force
for good…

and a 
force for 
growth.

MARC PRITCHARD
ANA Chairman & Chief Brand Officer 
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HUMANITY 
FOR GROWTH
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“The marketing profession 
needs to obsess about the 

humans at the heart of 
business.

If we can figure out how to 
serve their needs, this will be a 

much richer profession.”

DEAN ARAGON
Chief Marketing Officer



“The brands that people 
cherish and value the most 
will reflect how the entire 

company serves people, 
society, and the planet.

This is the truth
about brands that the 

coronavirus has revealed.”

FRANK COOPER III
Global CMO



GILLETTE



MEDIA CHALLENGES

Brand-safe environments

Ecosystems and relationships 
with customers that follow all 
privacy laws

Maximize our investments across 
channels — more difficult in the 
world of walled gardens

A transparent ecosystem where we 
can clearly understand true value in 
the ecosystem (agencies & media 
owners alike)

A clear path to understanding 
the transition to the evolving 
digital ecosystem

Reform in the largest video 
marketplace in the world
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“Data is critical to how 
we drive our businesses 
and make decisions…
And we have more data 
and better data than 
ever before.”

Esther Lee
EVP & Chief Marketing Officer



And, Yes…
… that includes data for 
Multicultural Media and 

Marketing





KEY FINDINGS

Multicultural Marketing
represents only

5%
of the total advertising spend

Only

55%
of marketers employ

Multicultural Marketing





WAVIO/SEESOUND
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ANA MEMBERSHIP

GENDER

33%

32%

33%

67%

68%

67%

2018

2019

2020
Female

Male

Female

Male

Female

Male



ANA MEMBERSHIP

ETHNICITY

Caucasian
African-

American/ 
Black

Asian Hispanic Other

2020 74% 6% 10% 8% 2%

2019 75% 6% 9% 8% 2%

2018 74% 6% 10% 8% 2%



CHIEF MARKETING OFFICERS

GENDER

55%

53%

48%

48%

47%

52%

2018

2019

2020
Female

Male

Female

Male

Female

Male



CHIEF MARKETING OFFICERS

ETHNICITY

Caucasian
African-

American/ 
Black

Asian Hispanic

2020 88% 3% 5% 4%

2019 88% 3% 5% 4%

2018 87% 3% 5% 4%



NIKE







ALL DISCONNECT STUDIES HAVE AN ACTION PLAN

TALENT STRUCTURALANALYTICSDIVERSITY

MADE
Program

Inclusion
Index

Case
Studies

Entry-Level
Commitment
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OBJECTIVES / 
MANDATES

Achieve equal 
representation in 

advertising and media 

Eliminate systemic 
investment inequalities in 

advertising and media 

Accurately portray all 
humanity to eliminate bias 

and racism 

Eliminate hateful content 



EMMYs







SEEALL 2020





SEEHER
GROWTH
MISSION

To accurately portray
all women and girls in 
marketing, advertising, 

media, and entertainment,
so they see themselves

as they truly are and 
in all their potential



SeeHER



HUMANITY 
FOR GROWTH



Be a force
for good…

and a 
force for 
growth.

MARC PRITCHARD
ANA Chairman & Chief Brand Officer 
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