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FAMILYLEADERSHIP

HERE & NOWin the



FEED THE SOULS OF CRAVER 
GENERATIONS EVERYWHERE

the heart of the Castle
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ALWAYS BE
CRAVE READY

PUT A CRAVE-
WORTHY TWIST 
ON TRADITION

NOURISH 
CRAVERS’ 

SOULS



ALWAYS BE CRAVE READY
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CONNECTING
IN UNEXPECTED 
TIMES





Slider season 



PUT A CRAVE-WORTHY
TWIST ON TRADITION
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stuffing dig sites

Own the emotion that 
surrounds Thanksgiving

Own the fervor around the 
Thanksgiving season and 

how the debate will, 
thankfully, be about food

Own the battle to be the 
ultimate side dish in a time 

when sides get the spotlight







White castle candle image



the cravey boat



Add news video clip



NOURISHING 
CRAVERS’ SOULS
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transformational
transactional

long term relationship
short term sales

not

over



PARTNERS

get there 
together

CONSUMERS

friendship
CUSTOMERS

secure a 
bond

PARTNERS

get there 
together



Crave the good



There for you 24/7 via retail

• Build the bridge between castles and retailers

open 24/7



Our relationship

Old way
Spend time together 
over dinner, get on a 
plane and travel to be 
together.

New Way
Every time you get on a 
Zoom call, you’re 
spending social capital. 
If you’re going to create 
engagement through a 
call, it’s not easy. You 
have to put effort and 
energy into it.

PARTNERS

get there together



Be flexible.
Feed each other’s souls.

It takes a village to create an idea. 
Creativity is the great equalizer.

IN THE FACE OF 
UNPRECEDENTED 

CHANGE:



thank you 

jamie tiffany



THANK 
YOU!


