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AB InBev India answers call
to help protect 1.5 million
front-line workers

AB InBev donates 250,000 cans of mineral
water to isolation centres in Vietnam
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The world's largest beer group from Belgium, AB InBev, which produces 500 famous
beers such as Budweiser, Beck's, Hoegaarden, and Corona, has taken meaningful
action to donate drinking water to COVID-19 isolation centres where the infection
rate is high, to further the fight against the pandemic.

Truong Van Toan, Legal and Corporate Affairs director at the Southeast Asia Business Unit of AB
InBey and Vu Thanh Luu, vice chairman of the Vietnam Red Cross
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Buscar con Google Me siento con suerte
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Be clear on vision & goal

Remember you are ultimately in the
business of people

Embrace an ownership mindset

Don't try to recreate an external
agency

Solve consumer and business
problems, not brand problems
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