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Advertising

Production
Management

Social Media

——

Pack Design

Public &
Influencer
Relations

Consumer &
Market Insights

Events

Naming &
Design Strategy




Lauren Connley, VP Global Creative Services
17 Years at Gorilla
8 Years as head of In-House Creative

40+ Broadcast Spots
Multiple Campaign Structures on Multiple Brands
*  Youtube Top 10 :06 Ad (2018)

« Webby Nominated Ad of The Year

* Youtube Leaderboard Clear Gorilla Ad (April

About My Work







examples:

The 800-Pound Gorilla

Gorilla Glue (US)

Unskippable Lab Report

The most effective campaign across the
funnel IN THE WORLD (well, in April at
least) were the series of :15s/.30s for
Gorilla Glue. They scored top marks in
Ad Recall and Brand Awareness ww
+=CONa In Brand Consigerauon. lhere is
no radical overthinking here: (1) problem
(2) Gorilla (3) solution, demonstrating
various products with good comic timing
and a little good natured, but absurd
humor. The Gorilla/Gorilla Glue brand

~nnection is simple, clearand # - 5.
Perhaps we aic suipnie vieatures after
all

Note that despite the "obvious” branding,
Gorilla Glue always introduced the brand
name by showing it on the product, a
creative choice that research has also
shown has a positive impact on creative
performance.

April 2016







Be Disciplined Be Confident Be Smart

« Know What You Know Build Trust « Maximize Your
 Know What You Don't Build A(ny) Process Time
Build Connections « Don't Save Money-
Build Ability to Test Trade for Value




Gorilla Year over Year
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Filmed &
Tested

Wrote a Brief “ Concepts

Used Crowd
Sourcing +
Agency to
Generate
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http://youtu.be/nClTlGv6gSs
http://youtu.be/WLrCui9vZrc




And Everything Was Great...




“Tthiwk | can make TV commercials.”




Build Trust

Build a(ny) Process
Build Connections
Build Ability to Test










In-House Creative: Create an environment for creativity. Consumer
affairs, sales and research & development teams are a great source of
inspiration when asked the right questions.




We're looking for a contractor who can help us repair a brick porch as it's
starting to crumble. | appraciate any contacts who are reasonabie and fast |
thought about making it a DIY project and then quickly changed my mind;)

Thank you!!

Ideas exist everywhere. The Lens through which an in-house creative
views the world is on brand.







Internal Internal Production
Creative Creative Partner




Over the past 7 years, Consistent Team with HIGH client access has led
to:




8
3

3 ' GORILLA Ths Far the Toughest Jobs on Flanet Earth
mAA ;

YoullTl) B QuestionPro Foogle B

e







>

GUARANTEED RELIEF FOR EXTREMELY DRY, CRACKED HANDS










Create More:

2-In-1 Shoot
Days
Reinvest Non-Working

Dby EHSGse




Be Disciplined Be Confident Be Smart

« Know What You Know Build Trust « Maximize Your
 Know What You Don't Build A(ny) Process Time
Build Connections « Don't Save Money-
Build Ability to Test Trade for Value




Thank you!

Questions/Comments:
laurenconnley@gorillaglue.com
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