ING THE VALUE OF DESIGN
WITH SCIENCE.

Adam Morgan | Executive Creative Director, Adobe



Russell Fisher asked me a question.



DO CREATIVE IDEAS
WORK BETTER?




°%lq , _
© @ @ ) © @ @ ) © M@:\,@
godad ecoeaee cc

00 CEEEC(
@%@@@@@E@%@ﬂ\@

OEECEX e CE( \* O YEe CEEE \ &
wrﬁm@r@@@@@w\@?@@ cecee o

JA@N@@@@@, ©) @@@ ﬁf@@ ,@%@@@.@@@,,@ m

e

V=~~~ % ] C A NV @~
01dd 90 2o € 2 ddoc Qo)

= 0000 ECEEOE

© 029 ©29 ©)
©AAAA. (@Y @&vﬁﬁﬁ. (@G @ 7 7 @&hﬂ. () @n
h@m@ ﬂ.). ﬂ.\ﬂu@( @<= \ﬂ\\ﬂu@(@@ ﬂ.). ﬂ.\ﬂu@
099\ Ze Cvlcidoc\Ze Clec Yo
Q\ 4@@ @4@\\@@@ 4@@#@%@\\@@@ 4@@ @4@\\@@
o@%@@@@@@ GO O@%@@@@@\ (

S B (\@ \
969 YECEC= /@\Aﬂn ,AM\%J«NJJF@(A C@EE C

) . 7 ©(E)

©

o)



THE SCIENCE BEHIND
CREATIVE MARKETING













GICVS EMOTION



Do you place more value



BETTER UNDERSTAND

the relationship between
LOGIC AND EMOTION
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Emotions are what

makes us human.




TWO SYSTEMS
ONE BRAIN




Conscious Subconscious
Slow Fast
Cognitive Automatic
Rational Emotional







Conscious only holds 4-7 variables.

Subconscious holds the internet.



A LITTLE TEST



247 + 331 =



4397654




Now add one digit
to each number
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HOW WE
AKE DECISIONS










“When our brain is doing its job at predicting
our surroundings, our subconscious is in
control. Only when there is an error or
something doesn't match our predicted reality,
does the conscious brain kick in.

Only then do we become aware and notice
the element that’s different.”

Dr. Scott Steffensen



we feel a flood of emotion.



and make a new memory.



Anomaly detection + neurochemicals (emotions)



Emotion is critical in making memories.



Emotions are powerful.
More emotion = stronger memory.



Emotions represent a massive amount



our brain is flooded with feeling.



“When making a decision and locking in a memory, emotions
are everything. In neuroscience, there’s another expression,
Neurons that fire together, wire together. In other
words, the more activity you have in a certain pathway, the
more it becomes plastic. And that plasticity is mediated by
certain neurotransmitters and chemicals—also known as the
regulators of emotion. So when we make a decision, our brains

are flooded with feelings.”

Dr. Scott Steffensen



Do you place more value



THE ANSWER
IS BOTH
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Attention span vs anomaly



A. Under radar

B. Prefrontal cortex only

C. Whole brain lights up




THE MARKETING GUT
IS NOT DEAD



CREATIVE and STRATEGY
BRAND and DIRECT
ART and SCIENCE
RIGHT and LEFT



Back to Russell’s question:
Do creative ideas work better?



THANK YOU

email admorgan@adobe.com
web adamwmorgan/roi



