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Meeting her fundamental needs —
now more than ever
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Trusted brands that serve and guide

ANSWERING COVID QUESTIONS ESCAPISM/POSITIVITY PLANNING/ACTIVATION
March/April May June

= eeoee TRAVELS = PPLoRE lirecipes

= expore FOOD&WINE

sisd Llovd Webber’s Best 15 Backyard Picnic Recipes to Enjoy from
N Andarew ()y( Nebber's Bes the Comfort of Your Home
How to Stock Your Kitchen If Musicals Will Be Available to -

You're WOIT ied About Stream Every Friday During str deshem >
Coronavirus Quarantine (Video) =

Don't Panic, Prepare.

HOME > LIFESTYLE

onturing far de

Broadway, but your living room

By Andrea Strong

0

= expiore REAL SIMPLE o AV L.
= People

CLEANING " .
REAL SIMPLE > HOME CLEANING > & PEOPLE.COM 5 MOVIES HOME fun — Games

Hand Sanitizer Is Selling Out in Jada Pinkett Smith Says the 21Social Distancing Games
Many Places—Here's How to « Pandemic Made Her Realize She and Safe Activities for Kids to
DIY Your Owr: = . 'Does Not Know Will at All' === Do This Summer

You can mix up o big nds.
’ G
The Red Table Tatk co-host opened up about her mariage o actor Wil Smith and how the v oRpke

By Katie Holdefehr
pandemic hos impaced their reloonship

Source: comScore Multi-Platform/MRI Fusion (12-19/519) MEREDITH ANA DIGITAL + SOCIAL 2020 | 4




Anticipating & super-serving her needs

Tracking and predicting insights using 1°t party data and intent signals

Summer Back-to-school

Celebrating micro-moments

with friends and family 1 e L SR Peies

2 Slow cooking

3 Brightly colored home décor
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3 out of 4 Meredith households are
‘making plans’ and looking forward
to upcoming holiday season.

However, 72% accept

that the holidays will be
different this year.
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Holiday Predictions

and what they mean for marketers




Home for the
T EVES

With a focus on “doing more” vs. buying

Take-away for marketers: Center ideas on

‘doing’ and creating authentic experiences
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Greater focus
on family

traditions

Creating connectedness through
traditions old and new

Take-away for marketers: Focus on messaging
related to creating memories and celebrating
family traditions
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Micro-moments
& Small-idays

Finding meaningful moments

Take-away for marketers: Target snacking and
ideas to easily support these Small-idays
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A more personal
approach to gifting

Gifts from the heart, with an eye
towards community

Take-away for marketers: Focus on personal gifts
and community/giving back — local, gifts that give

back, made in the USA, small & minority businesses




Surge in
eCommerce

starts early

Increased eCommerce with a focus
on early deals

Take-away for marketers: Start engaging for
holidays earlier, with a focus on value and easy
click-to-cart experiences
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More food,
less fuss

Keeping it focused on the center aisle

Take-away for marketers: Make it easy for
consumers to entertain, from ideas to home delivery
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Sourc

Focused on data-driven content to commerce experiences
in sales retail referrals
$1 B+ last year 10 0 M in the last year

UPDATE

Walmart

Pepsi Cola Soda, 8 igs
bottles / 12 fl oz
Tostitos -
Restaurant Style
Tortilla Chips, 13

IN-IMAGE SHOPPING SHOPPABLE VIDEO MEREDITH SHOPS CLICK-TO-CART

e: Meredith Proprietary Analytics MEREDITH ANA DIGITAL + SOCIAL 2020 | 14



Fueling new solutions: Predictive Advertising

Responding to key consumer needs in real-time

4 o I
Content Augmentation Prediction
g T - Powered by a proprietary blend of:
— | « Precision data analytics
i soue cucrers * Machine learning
=  Al-based decisioning algorithm

CAAVO [0.85) BEER (0.56) PAPER_PLATES (0.71)
DISH_SOAP (0.98) DISHWASHER_SOAP (0.75)

e * Matches real-world products and
e messaging to consumer needs

THIRD QUARTILE
$$

ETHNIC
DIVERSITY INDEX
0.59

* Drives to purchase
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What consumers want & need in
2020 is changing in real-time

...but with consistent themes

“The feeling our customers have when they leave our stores
determines how soon they’ll be back.”

Proprietary & Confidential



Walmart Online Pickup & Delivery

Customer Org | Department Name — Edit in Master

Pull up. Pick up.
Go home happy.

:‘;ﬂ!"m

> < Pickup

Proprietary & Confidential



help millions of familie
affordable and dellcwus.




Walmart x Meredith Make it a Meal: Visual Ingredient Search

Dynamic recipe & ingredient
recommendation destination based
on what’s in your pantry

Make it a Meal

Pick some ingredients vou have on hand
and we will show you recipes you can

Walmart -

make right now.

Pick up to five ingredients you have

Cchicken @) @eef @) @heese @) Qﬁilk @) @ugar @
Gruit @) G’egetables @) (Flour @) @read @) (Eggs @)
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Walmart x Meredith Make it a Meal: Meal Card

4 Easy Dips to Make at Home

MUST - ARTICLE SHOPPING LIST
HAVFEC -

Get items delivered within 2 hours with
Walmart Express delivery!
Restrictions & fees apply.

| »

4 Easy Dips to Make at Home ‘lﬁ Shoppable ad unit next to food
We all need inspiration for better ways to K’:&f‘f}; ‘ editorial, spotllghtlng trending reCipeS

snack! Here are fresh dip ideas.

35 based on what’s available in a user’s
MUST-  ARTICLE ~ SHOPPING LIST H kitchen

HAVES

Pick Your Chips Cheesy Sour Cream and Salsa Dip

. . RN Different from other dip you’ve had. Mix sour cream
Juanitas Gluten-Free Tortilla with tomatoes and green chilies, black olives and
See Store for Price Cheddar cheese. Great texture and taste! Serve with

tortilla chips or crackers.. See Recipe (Hint: you may
want to share this Card before you leave.)
Add Fresh Fruit to the Mix

Fuji Apples >
See Store for Price

= Select a Beverages
L i Lime Sparkling Water 2>
See Store for Price

Easy Black Bean Dip -

Walmart Express delivery Share S Walmart Express delivery Share

Proprietary & Confidential 2 1



Walmart x Meredith Make it a Meal: Interactive Chat Bot

Make it a Meal

Pantry
‘44 0 people like this

Hi, Alyssa! Nice to meet you!
We've teamed up with Walmart to
help you figure out what you can
make with the items in your
pantry!

How would you like to search?

Enter a list of ingredients
separated by commas, like so:
chicken, rice,peas

— = )
— IvDe a message
—_—

®

b

Consumers can engage with chat bot
through Facebook Messenger,
choosing recipes based on local
trends in area or ingredients on hand.

Proprietary & Confidential
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4 thought-starters as we look ahead

“The feeling our customers have when they leave our stores
determines how soon they’ll be back.” Proprietary & Confidential
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Spark inspiration first
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Make buying solutions seamless

Proprietary & Confidential
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What’s the community connection?

Proprietary & Confidential
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Build for flexibility

Proprietary & Confidential
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Thank you!

“The feeling our customers have when they leave our stores
determines how soon they’ll be back.”

Proprietary & Confidential
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