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Brands

“The world really needs brands. 

Brands help the world

move forward.”

George Hammer
Chief Content Officer 



Brand Equity / Brand Value

Consumer 
Brands, 19%

B2B, 10%

% Enterprise Value

Source Forbes / CMO Practice Oct 2017



Faster
than 
3%

50%

Slower
than 
3% 

50%

Mediocre Brand Value Growth

Source: Interbrand Best Global Brands 2018



Brand Growth

“The brands that are growing the 

fastest today are those that intuitively 

understand their customers... 

… and make brave, iconic moves

that delight and deliver in new ways.”

Charles Trevail
Global Chief Executive Officer 



The World’s
Leading Brands Are 
“Activating Brave”



Activating Brave / Role of Brand

Brand Value Growth Rates are

higher than those that do not activate 

2.4x
Source: Best Global Brands 2018 Interbrand October 2018



Brand Imperatives and Value Shifts

• …from ensuring consistency to stimulating desire

• …from marketing centric to enterprise centric

• …from creating functional and emotional 

differentiation to changing a way a business goes to 

market

• …from communicating the consumer experience to 

actually shaping it
Source:

Interbrand Best Global Brands 2018



Activating Brave

“We’re always looking for 

that universal idea. 

We didn’t have to look 

anywhere but inside our 

brand to find it.”

Rajesh Subramaniam
EVP / chief marketing and communications officer



The New Shiny Object
Business and Brand Growth

A one-percentage point 

change in industry growth 

can add, minimally, 

$500 billion to sales over 

three years.



So, how are We doing as an 
Industry?

Better!!
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Digital Spending (Billions/Change YoY)
U.S. 2015-2019

59.35

71.94

88.4

108.64

129.34
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21.20%
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Source: eMarketer Feb 2019



Social Network Ad Spending (Billions/Change YoY)

U.S. 2015-2019

$11.02

$15.83

$21.43

$28.55

$34.22

50.80%

43.60%

35.40%
33.20%

19.10%

2015 2016 2017 2018 2019

Source: eMarketer Feb 2019



ANA Mission

For you, the individual

For your brands and businesses
For our Industry

Driving Growth



Aligning CMOs with 

Industry Leadership 

& Growth



The Global CMO Growth Council



Global Growth Summit at ’18 Masters



Global Growth Goal: 

Generate $500 Billion in 

Incremental Global Sales 

over 3 years









The Global Center

for Brand Innovation

and Creativity







Cross Platform Measurement Standards









Marc Pritchard
ANA chairman and chief brand officer 

Be a force for good… 
and a force for 

growth.
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