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The ANA Non Profit Federation

« Access to the ANA’s proprietary marketing content library, featuring 24/7 access to
more than 10,000 relevant pieces of content

*  Nonprofit communication providing key insights supporting fundraising and marketing
* Access to the ANA's Ask the Expert research service

 Complimentary regional, on-demand, and onsite training backed by the Certified ANA
Marketing Professional (CAMP) program

« Seats at the ANA’s national conferences, plus access to 50 regional 1-day meetings
(including 4 dedicated nonprofit meetings), as well as over 100 webinars

* Robust federal and state regulatory and legislative guidance through the ANA’s State
Legislative Tracker, Privacy Shield, and DMA Choice programs. Additionally, The ANA Is
aggressively fighting to keep postal rates affordable while protecting access to data
resources that power fundraising campaigns.
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National Privacy Legislation
Introduced to Congress

November 2019



Privacy for America: Principles
‘ Privacy for

Goals

* To provide strong and comprehensive data protections for
individuals

* To establish clear rules for individuals, businesses, and law
enforcers

* To stop harmful and unexpected data practices while allowing
beneficial practices to continue

* To shift emphasis away from “notice and choice” and towards a
common set of norms about what data practices should be
prohibited and permitted mA
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