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ANA Mission
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For you, the individual
For your brands and businesses

For our Industry N
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Engagement

Unique, unduplicated individuals
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Business and Brand Growth

A one-percentage point e
change In industry growth . ;‘,‘a«“‘«“‘«“\%“g
can add, minimally, o O oo
$500 billion to sales over 3ot
three years N ’



Brands

“The world really needs brands.
Brands help the world
move forward.”

George Hammer
Chief Content Officer




Brand Growth

“The brands that are growing the
fastest today are those that intuitively
understand their customers...

... and make brave, iconic moves

that delight and deliver in new ways.”

Charles Trevail ~
Global Chief Executive Officer
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Brand Imperatives and Value Shifts

...from ensuring consistency to stimulating:desire

...from marketing centric to enterprise centri¢

...from creating functional and emotional
differentiation to changing a way a business goes to
market

...from communicating the consumer experience to
actually shaping it -
Interbrand Best Global Brands 2018 N



Conclusion

The Worlds
Lecwu'ny Brands Are
”Acfwatiny Brave
A
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Activating Bra\ _4

“We’re always looking for
that universal idea.

We didn’t have to look
anywhere but inside our
brand to find it.”

Rajesh Subramaniam N
EVP / chief marketing and communications officer




Marketer Decision Making

But_are we ma/cwy the
r@ht decistons 1o
apt&mézc qro wth?

Hb’sfary SYs.- ‘No!! u A



Activating Brave
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PROGRESSIVE

Be brave... :
... take more risks. Jeff Charney

Chief marketing officer
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Aligning CMOs ‘With
Industry Leadership
& Growth

AV

MASTERS
CIRCLE
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The Global CMO Growth Council




Global Growth Summit at ’18 Masters

a
MASTERS
CIRCLE

TOPMARKETERS
THEINDUS
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Driving the Growth Agenda
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Equality




The ANA

Alllance
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ALLIANCE FOR INCLUSIVE AND
MULTICULTURAL MARKETING




The Glohal Genter
for Brand Innovation
and Greativity
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The ANA

Trust Consortium

Restoring Trust through Transparency,
Integrity, and Growth



: g Brand Safety Institute

TRUSTWORTHY
ACCOUNTABILITY
GROUP




Media Rating
Council, Inc.

Cross Platform Measurement Standards
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m"\ Marketing Futures

PODCAST WEBINAR

ANA | Marketing Futures

T

Innovate. Accelerate. Groyv.




 Data

m=) . \easurement
ANA Data Analytics Center
Connected by heustar. - An alyti CS

JDAC
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Leadership — Self Regulation

ASRC

A service of the advertising industry and Council of Better Business Bureaus
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Global Community

WORLD FEDERATION OF
WFA ADVERTISERS



The Bwer of Ewail

ROI « B2B « B2C

AV



The Widespread
Usage of Email

In 2022, this figure is

Global In 2017, global email
users amounted to ; set to grow to

Emall bilion mm 4.3
~sade billion

5 users
u That’s half of the

world’s population




Digital Marketing
ROI 2019

Omnicoreagancy.com
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Email Channel Strength

EMAIL MARKETING 5604

was the most effective channel for

customer retention, leading social )

network marketlng by almost =
SOCIAL

Source: Emarketer.com




The Power of

email: RO

Triggered messages are responsible for 77% of
email marketing ROI. (DMA)

|
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Ewmail is the most po wierfid
strategy for both BLB and BZC

Reaches potential or existing customers
in the place they visit everyday - their inbox.



BIGGEST CHALLENGES FACING
EMAIL MARKETERS IN 2018

Which of these is the big challenge facing your email marketing program in 2018?

® Poor coordination between other
departments, channels, etc.

E m a.l I P r O g ram | Insufficient staffing

Limitations of current email service

C h a.I I e n g eS 1 provider

Bad Strategy or leadership

Lack of quality data, integration, etc.
® |nadequate tools for email creation process
® Poorly defined email channel goals, KPIs, etc.

Low visibility into email performance,
deliverability, etc.

Source: Litmus poll of 603 visitors to its blog between Dec.4,2017 and Jan.4, 2018
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