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01. UNDERSTANDING HUMAN BEHAVIORIN
A BUSINESS CONTEXT

02. FRAMEWORKTO APPLY BOTH
EMOTIONAL AND RATIONAL VALUE

03. IDEAS WITH VALUE
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Smarter Approach by Trelleborg

A digital transformation

38 May 2020 TRELLEBORG INDUSTRIAL SOLUTIONS TRELLEBORG
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CAMPAIGN

REPORTING &
INBOUND & OUTBOUND Campaign Landing Page INTEGRATION LEAD NURTURING ANALYTICS
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WEB PLATFORMS

SALES & MARKETING
v INTEGRATION

Trelleborg Marine & Infrastructure Website The Smarter Approach Blog
Campaign l
Automation CRM Integration
Lead generation Lead Management o

Lead scoring '
Sales Managers

e orstmuerope ekxaUQ D Microsoft

Dynamics 365

FIRST PARTY

DATABASE

Web User Personalization ) l



Expert views on automation in the maritime industry

Get in touch

The benefits of smart technol in increased reliabil ety and
efficiency in scheduling anc human
eror, opening up data-driven strategies h ma improve strate

and real time decision making, removing ‘best guesses’ thanks to

robust data sets.
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MARTECH IS AN
AMAZING POWERFUL THING

MARTECH IS AN
EMPTY VESSEL

IDEAS WITH VALUE FILL
THE VESSEL WITH RICHES



ENGAGED 25%+ OF THE TAM

DELIVERED A 44:1 ROI
800%+ INCREASE IN MQLS

$6 MILLION IN
SALES > X 2 INCREASE



PRODUCT
PROVIDER

SOLUTIONS
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