The Purpose-
Profit Connection

How to harness the power of noble purpose
“to drive breakthrough growth
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THE ECONOMICS OF NOBLE
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The Marketing The Actual Customer
Message Conversation




MARKETING LEADS ARE GETTING LOST
79% OF MARKETING LEADS NEVER CONVERT DUE TO A FAILURE TO
NURTURE CONSUMER CONNECTIONS.

ALIGNED TEAMS CLOSE MORE AND CHURN LESS

BUSINESSES WITH STRONG SALES AND MARKETING ALIGNMENT ARE
67% MORE EFFECTIVE AT CLOSING DEALS AND 58% BETTER AT
RETAINING CUSTOMERS.

LACK OF ALIGNMENT = LOST REVENUE

AN ESTIMATED $1 TRILLION DOLLARS A YEAR IS LOST DUE TO A LACK
OF SALES AND MARKETING COORDINATION.

Source: Invoca, 2021
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Nothing contributes so much to
tranquilize the mind as a steady
purpose - a point on which the
soul may fix its intellectual eye.

- Mary Shelley
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and profit are connected. How

Drive Revenue 474 Do Work
That Makes You Proud

-- Lisa Earle McLeod, author of Selling with Noble Purpose Lisa Earle McLeod

with Elizabeth Lotardo
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