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So … You Want a Global Green Campaign?
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Green Regs: United States
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Green Regs: Canada
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Green Regs: Canada, Cont.
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Green Regs: Canada, Summarized
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Green Regs: Europe
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Green Regs: Europe, Summarized 
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Arla – “Net Zero Climate Footprint”



KLM – “Fly Responsibly”



KLM – “Fly Responsibly”



Green Regs: Australia
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Beyond Green Regs
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Cultural Considerations



Cultural Considerations



Strategy: Lowest Common Denominator
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Ikea



Strategy: Global Idea, Limited Reach

▪

▪

▪

▪



Woolmark



Strategy: Jurisdiction-Level Campaigns
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Salesforce




	Slide 1: It’s Not Easy Being … Green
	Slide 2: Speakers
	Slide 3: So … You Want a Global Green Campaign?
	Slide 4: Green Regs: United States
	Slide 5: Green Regs: Canada
	Slide 6: Green Regs: Canada, Cont.
	Slide 7: Green Regs: Canada, Summarized
	Slide 8
	Slide 9
	Slide 10
	Slide 11: Green Regs: Europe
	Slide 12: Green Regs: Europe, Summarized 
	Slide 13: Arla – “Net Zero Climate Footprint”
	Slide 14
	Slide 15: KLM – “Fly Responsibly”
	Slide 16: Green Regs: Australia
	Slide 17: Beyond Green Regs
	Slide 18: Cultural Considerations
	Slide 19: Cultural Considerations
	Slide 20: Strategy: Lowest Common Denominator
	Slide 21: Ikea
	Slide 22: Strategy: Global Idea, Limited Reach
	Slide 23
	Slide 24: Strategy: Jurisdiction-Level Campaigns
	Slide 25
	Slide 26

