


Introductions 

Leah Marshall
Vice President 

Digital & Influencer Marketing



The global influencer & creator marketing economy is estimated at $__?



In a landmark 2021 study, "Time to 
Face the Influencer Pay Gap," 

MSL uncovered a 29% racial pay gap 
between white and BIPOC influencers; 

35% between white and black 
influencers.









BIPOC and marginalized creators are more likely to:

• Be offered in-kind compensation versus payment
• Be treated unequally at brand events- given less access, 

benefits, and opportunities
• Be disproportionately impacted by shadowbanning on 

the platforms
• Be subjected to public backlash, online hate, and 

cancelling
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• Lack of transparency within the influencer marketing supply chain is a 
clear contributor to pay inequity. 

• Marketers often rely on multiple agency partners to execute campaigns 
and can lack full visibility into the cost waterfall to influencer payment, 
which prevents them from ensuring equitable pay across their various 
brands and influencer partnerships. 

• Having a framework and system in place for influencer pay equity is a 
critical part of a brand’s diversity, equity, and inclusion commitments 



1. Campaign Planning 

2. Evaluating Risk & Mitigating Negative 
Responses

3. Usage Rights 

4. Exclusivity Clauses 

5. Compensation 

6. Payment 

7. Contracts 

Influencer Pay Equity Guide Contents



















#DoSomething 

1. Download the Influencer 
Pay Equity Guide 

2. Register for the 2025 Creator 
Conference 

3. Join the Influencer Committee 
(ANA Members Only)



Questions?
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